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Appendix A

Interview Instrument

Interview Guide

1)  Background and identity internalization

Prompt: Thank you for taking the time to talk with me today. | will be asking you
questions about your experience as an Anon, and some of the feelings and activities
associated with that.

(1) Would you describe a little about how you came to be familiar with Anonymous?
a. For instance, where did you first hear about Anons and what were your
initial feelings about it?
(2) People define Anonymous in different ways. Would you consider Anonymous
a group? A collective? Some other thing?
(3) How would you explain Anonymous to someone who knows nothing about the group?
(4) How long have you identified as an Anon?
a. Did anyone in particular assist or encourage you to do so? How?
(5) What appeals to you most about Anonymous?
(6) What kinds of people do you think are most drawn to Anonymous?
(7) Do you feel a sense of community with other Anons?
a. If yes, What kinds of things make you feel this way?
(8) Others?
2) Subgroups
(9) Are there any smaller groups or Operations within Anonymous that you support?
Which ones?
a. If yes, what are their goals?
(10) How did you find out about the Operations you support/participate?
(11) Would you consider yourself a part of those smaller groups?
(12) Does your participation/support of name subgroup make you feel more a part of
Anonymous?

(13) Is there a difference in importance to you between name subgroup and Anonymous
as a whole?
3) Outgroups and non-normative behavior perceptions
(14) Do Anons disapprove of certain types of behaviors? Why?
Prompt with self-promotion for example if necessary
(15) What happens if an Anon does these things?

(16) In your opinion, what would be worse, someone outside of Anonymous
promoting himself or herself excessively, or someone within Anonymous doing it?
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(17) Are there any groups that you would consider enemies of Anonymous?
Enemies of the smaller collectives within Anonymous?

(18) What kinds of things help distinguish Anonymous from other groups or
collectives that have similar goals?
4. Interactions with other Anons
(19) Where do you interact with other Anons digitally? Prompt with examples as needed
(20) Do you prefer any of these places to other places? Why?
(21) How often do you typically interact with other Anons? For how long?
(22) Have you ever encouraged another person to become Anonymous or participate
in an Operation?
(23) What do you think triggers Anons to become more active with Anon Operations?
(24) Have you ever tried to get others to be more active? How?
5. Personal Information
(25) Is there any demographic information that you would be interested in sharing with me?
Omit if probing has been recommended against for specific participant by gatekeeper.

(26) Is there anything else that you think would be useful for me to know about
Anonymous?
Prompt: Thank you for taking the time to speak with me. | appreciate your insights.
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Appendix B

IRB Consent Cover letter

CONSENT COVER LETTER
Title of Research Study: Mobilization for Online Activism in the Digital Age

Researcher's Contact Information: Crystal Armstrong (Douglas), cdougl17@kennesaw.edu,
Twitter @aka_miss_rico, Kik XtalAnn.

Introduction

You are being invited to take part in a research study conducted by Crystal Armstrong of
Kennesaw State University. Before you decide to participate in this study, you should read this
form and ask questions about anything that you do not understand.

This study is being conducted by Crystal Armstrong in partial fulfillment of academic
requirements for receiving a PhD in International Conflict Management from Kennesaw State
University, Georgia, USA. This research is conducted under the supervision of Dr. Volker
Franke, Professor of Conflict Management and Political Science. If you have any questions,
please contact Crystal Armstrong at any of the above locations, or Dr. Franke @
vfranke@kennesaw.edu.

Description of Project

The purpose of the study is to explore online activism and the role of digital identities and
collectives. The study focuses specifically on Anonymous, and you are invited to participate
because of your unique knowledge and perspectives.

Explanation of Procedures

Participation involves an interview conducted via messaging, email, IRC, or some other online
format of your choice. Participation in this study is expected to take no more than 30 minutes of
your time.

Risks or Discomforts

There are no known risks anticipated because of taking part in this study.

Benefits


mailto:cdougl17@kennesaw.edu
mailto:vfranke@kennesaw.edu
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Although there will be no direct benefits to you for taking part in the study, the researcher will be
conducting a systematic analysis of digital identities and mobilization, which will be of
significant benefit to the academic community.

Confidentiality

The results of this participation will be confidential. At the completion of the interview,
transcripts will be transferred to an alternative laptop without internet connectivity. All chat
history logs will be deleted, and identifying information in transcripts will be assigned
pseudonyms. Data will be aggregated for write-ups to help maintain confidentiality.

Inclusion Criteria for Participation

Participants in the study must be 18+ years of age. By agreeing to participate in this study, you
confirm that you are at least 18 years old.

Statement of Understanding

The purpose of this research has been explained and my participation is voluntary. | have the
right to stop participation at any time without penalty. | understand that the research has no
known risks, and | will not be identified. | understand that I will have the opportunity to request
that specific information will be treated as off the record and will not be used for ay purposes
after having participated in the interview. By completing this interview, | am agreeing to
participate in this research project.

THIS PAGE MAY BE REMOVED AND KEPT BY EACH PARTICIPANT

Research at Kennesaw State University that involves human participants is carried out under the
oversight of an Institutional Review Board. Questions or problems regarding these activities
should be addressed to the Institutional Review Board, Kennesaw State University, 585 Cobb
Avenue, KH3403, Kennesaw, GA 30144-5591, (470) 578-2268.

Appendix C
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NVivo Coding Nodes
Codebook and Coded response data

Nodes

Name Sources References

Group Norms and Defining 26 43
Anonymous

Anonymity 6 8

Skills and proving g g
abilities

variation from prototype 14 21

Doxing 6 12

lack of hierarchy 15 21

Memorable quotes 13 17

ingroup favoritism as 9 12
recruitment tool
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Sources References

self-selection 17 23

tutorials and education 5 8
as recruitment

examples of non-name 3 3
self-promotion

Outgroups and Othering 19 29

abuse of power 2 2

non Anon hackers 4 5

general 5 7
misperceptions and
drivers toward

anon
power of the hive 7 11
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Name Sources References

Self-Categorization- 14 25
Individual level
referencing

Self-Categorization- 12 16
Social level referencing

Subgroup dynamics 16 23
closeness and trust 11 15
increased salience of 14 15

larger group identity
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Appendix D

Passive Mobilization Examples

THE HON
SUPPORT US.
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Appendix E
OpSafeWinter Pastebin and text.

Screenshot of OpSafeWinter Pastebin available at https://pastebin.com/nXFKrmv6.
C | & Secure | htips://pastebin.com

®rastesin |

s HOPS.

] LD Gueslvser-

Raw Text of OpSafeWinter Pastebin
Anonymous #OPSafeWinter Re-Engaged 2015-2016

Fellow Anon and Citizens of the world, We are proud to re-announce #OPSafeWinter. In this
age of consumerism there is very little love or care about each other and we are here to change
that. No longer shall we stand by and watch isolation and fear be spread by the establishment,
which is killing and destroying community and lives. We all have a voice, so make yours heard,
you are the power, your choice, your life, you are the motivation for justice.

OP mission is to highlight the homeless situation in areas throughout world. Build up a resource
network for food supply, blankets, clothes, socks etc. that can be donated.

Amenities for warm showers, warm food, warm places to sleep and the like.

1st Mission: Please list the current homeless count in alphabetical order by town/City Country
Within each town contact local charities, shops, businesses that will support with any of the
above list and more.

You can get the latest figures from your local council by sending them a freedom of information
request if you are not sure of the figures in your town.


https://pastebin.com/nXFKrmv6
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2nd Mission: Coordinate with Anons and others willing to participate in the
execution/distribution of services we are able to provide. Whether it's transport, collection of
donations etc.

This is not definitive, any other suggestions and ideas are welcome. Please list at the bottom of
the pad as bullet points to make it easy to follow.

Let’s make winter as safe and comfortable as possible for as many people within our reach and
beyond.

Please share this OP with as many people as possible
Work together online or RL, everyone can help no matter how small or big the activity.
@OpSafeWinter #OpSafeWinter

https://opsafewinter.net/.

https://www.facebook.com/anonymousopsafewinter.



https://opsafewinter.net/
https://www.facebook.com/anonymousopsafewinter
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Appendix F
IRB Approval Notification

From: <irb@kennesaw.edu>

Date: May 5, 2015 at 10:21:22 AM MDT

To: <cdougl17@kennesaw.edu>

Cc: <irb@kennesaw.edu>

Subject: Study 15-441: Mobilization for Collective Action in the Digital Age

5/5/2015
Crystal Douglas

RE: Your application dated 5/3/2015, Study #15-441: Mobilization for Collective Action in
the Digital Age

Dear Ms. Douglas:

Your application for the new study listed above has been administratively reviewed. This
study qualifies as exempt from continuing review under DHHS (OHRP) Title 45 CFR Part
46.101(b)(2) - educational tests, surveys, interviews, public observations. The consent
procedures described in your application are in effect. You are free to conduct your study.

Please note that all proposed revisions to an exempt study require IRB review prior to
implementation to ensure that the study continues to fall within an exempted category of
research. A copy of revised documents with a description of planned changes should be
submitted to irb@kennesaw.edu for review and approval by the IRB.

Thank you for keeping the board informed of your activities. Contact the IRB
at irb@kennesaw.edu or a t (470) 578-2268 if you have any questions or require further

information.
Sincerely,

Christine Ziegler, Ph.D.
KSU Institutional Review Board Chair and Director

cc: viranke@kennesaw.edu
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